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Disclaimer

This presentation (the “Presentation”) has been prepared by Trainline plc (the “Company” and, together with its subsidiaries, the “Group”). For the purposes of this notice,
“Presentation” means this document, its contents or any part of it, any oral presentation, any question or answer session and any written or oral material discussed or distributed
before, during or after the Presentation meeting. This information, which does not purport to be comprehensive, has not been verified by or on behalf of the Group. This
Presentation is for informational purposes only and does not constitute an offer or invitation for the sale or purchase of securities or any businesses or assets described in it, nor
should any recipients construe the Presentation as legal, tax, regulatory, or financial or accounting advice and are urged to consult with their own advisers in relation to such
matters. Nothing herein shall be taken as constituting investment advice and it is not intended to provide, and must not be taken as, the basis of any decision and should not be
considered as a recommendation to acquire any securities of the Group.

No representations or warranties, express or implied, are made as to, and no reliance should be placed on, the accuracy, fairness or completeness of the information presented or
contained in this Presentation. This Presentation includes statements that are, or may be deemed to be, “forward looking statements”. These forward-looking statements involve
known and unknown risks and uncertainties, many of which are beyond the Group’s control. “Forward-looking statements” are sometimes identified by the use of forward-looking

terminology, including the terms “believes”, “estimates”, “aims” “anticipates”, “expects”, “intends”, “plans”, “predicts”, “may”, “will”, “could”, “shall”, “risk”, “targets”, forecasts”,

“should”, “guidance”, “continues”, “assumes” or “positioned” or, in each case, their negative or other variations or comparable terminology. These forward-looking statements
include all matters that are not historical facts. They appear in a number of places and include, but are not limited to, statements regarding the Group’s intentions, beliefs or
current expectations concerning, amongst other things, results of operations, financial condition, liquidity, prospects, growth, strategies and dividend policy of the Group and the
industry in which it operates. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or
may not occur in the future. These statements are necessarily based upon a number of estimates and assumptions that, while considered reasonable by the Company, are
inherently subject to significant business, economic and competitive uncertainties and contingencies. As such, no assurance can be given that such future results, including
guidance provided by the Group, will be achieved; actual events or results may differ materially as a result of risks and uncertainties facing the Group. Such risks and
uncertainties could cause actual results to vary materially from the future results indicated, expressed, or implied in such forward-looking statements. Forward-looking
statements are not guarantees of future performance and the actual results of operations, financial condition and liquidity, and the development of the industry in which the
Group operates, may differ materially from those made in or suggested by the forward-looking statements set out in this Presentation. Past performance of the Group cannot be
relied on as a guide to future performance. Forward-looking statements speak only as at the date of this Presentation and the Company and its directors, officers, employees,
agents, affiliates and advisers expressly disclaim any obligations or undertaking to release any update of, or revisions to, any forward-looking statements in this Presentation. To
the extent available, the industry and market data contained in this Presentation has come from third party sources. Third party industry publications, studies and surveys
generally state that the data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such
data. In addition, certain of the industry and market data contained in this Presentation come from the Company's own internal research and estimates based on the knowledge
and experience of the Company's management in the market in which the Company operates. While the Company believes that such research and estimates are reasonable and
reliable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change
without notice. Accordingly, undue reliance should not be placed on any of the industry or market data contained in this Presentation.
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Agenda

1. Initial thoughts and recap
Jody Ford, CEO

2. Financial performance
Shaun McCabe, CFO

3. Progress against strategic priorities
Jody Ford, CEO

4. Q&A
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Initial thoughts and areas of focus as new CEO

A Purpose-driven business with long term structural tailwinds and a pioneering, customer-centric culture
A Strong relationships with government and industry — engaging to support wider recovery in rail

A Refreshed strategy — increased focus on new and emerging growth opportunities:

- Driving rebound in ticket sales through new product releases and our efficient marketing playbook
- Serving the needs of the new commuter in the UK

- Harnessing growing carrier competition in Europe, adding new entrants and meeting local product needs

A Refreshed leadership team - adding senior hires to a team focused on delivering long term growth
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Our purpose

”n

Empowering people
to make greener
travel choices

Our aim

To make rail and
coach travel easier



Significant value-add for customers and industry partners
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FY2021 - a year of COVID

A Significant impact across our markets from COVID-19
on passenger volumes

A Mitigated impact by reducing monthly cash burn to £5
million; increased liquidity to £260 million

A Maintained investment in product and tech roadmap;
well placed to lead shift to online and mobile

A Market recovery timing remains uncertain, but positive
signs emerging in UK in FY2022
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Long-term structural tailwinds

Large and expanding market
I A c€225bn global market!
A UK: £48bn infrastructure investment planned before 2024; EU: £176bn infrastructure investment planned before 2030

D Greater environmental awareness of different modes of travel
A Domestic flight ban in France announced for routes less than 2.5hrs by train

A Joint action plan in Germany between aviation and rail industries to encourage people to switch to rail

. Runway for migration to online and mobile
ﬁ A c40% tickets sold online pre COVID vs 86% of flights?
A Eticket industry penetration in UK of 30%3, up from 14% two years ago
® Growing supply fragmentation, a result of market liberalisation in Europe
A In Spain, imminent launches of budget brands Avlo and Ouigo, llsa to launch in 2022
@ @ A In France, Thello due to launch in 2021, Renfe and Railcoop to launch in 2022

1. OC&C Market Report — average for 2017; 2. OC&C and Company information. % of gross value of bookings in 2017 for rail vs low cost carrier airlines for top 5 European markets; 3. eticket penetration and availability based on industry
data and Company estimates.
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